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Doing business in the Middle East Distinctive characteristics of Islamic Culture

Doing business in the Middle East Cultural aspects of Egypt and Saudi Arabia

Doing business with East Asians Few facts about Japan

Doing business with East Asians Few facts about East Asia

Doing business with East Asians Negotiations and business courtesies-China

Doing business with East Asians Cultural guidelines for business in China

(Korean) 다문화 경영 (English) Cross Cultural Management Mandatory or elective subjects:

Business Administration

Associate Professor

Human Resource Management

M. Sc., MBA, PhD

Profile of the professor

기리쉬 V. G. Girish

Course Materials

Title of the book Author

Managing Cultural Differences
Robert T. Moran, Neil Remington

Abramson, Sarah V. Moran

 To know the culture of different nationalities is important to accept each other, appreciate each other and understand each other in this global world.

Moreover,  cultural compatability is an important traits to find employment opportunity in other countries. This course offer some insights for the students to

understand about different cultures and how to engage with people from different cultural background.

Research Focus: Topics related to education, management, tourism and sports. Working as Faculty member at the Department of Business Administration since

September 2009.

Global leaders, culture, and a changing world

Global leaders and intercultural

communications
The Communication Process

Global leaders, culture, and a changing world Perspectives about culture

Global leaders, culture, and a changing world System Approach to culture

Global leaders, culture, and a changing world Key Cultural terminology

 An overview about cross cultural management

Textbook(Yes/No)

Yes

Doing business in the Middle East Cultural  aspects of doing business with Turkey

Global leaders and intercultural

communications
Body Language

session title Description of the session

Introduction Introduction to the Instructor and Students

Global leaders, culture, and a changing world Culture and identity

Global leaders and intercultural

communications
Models of Interpersonal Communication

Cultural Understanding and sensitivity

Global leaders and intercultural

communications
Intercultural communication

Doing business with East Asians Cultural Characteristics-South Korea

Doing business with East Asians Few facts about South Korea

Global leaders and intercultural

communications
Intercultural communication gudelines

Global leaders and intercultural

communications
Coping with transitional challenges

Doing business with East Asians Few facts about China

Doing business in the Middle East Few important facts about Middle East

Doing business in the Middle East Islam

Doing business in the Middle East Islamic Management Practices


