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1. Change by design(Tim Brown)
2. Designing for growth: a design thinking tool kit for managers(Liedtka and Ogilvie)
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3. The Opposable mind(Roger Martin)
4. Harvard Business Cases
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2AHEZ(H) This course aims to introduce the methodologies for how to creatively solve business
(Syllabus in Endlish) | problems and develop new business models in the dynamic business world.

= == Lecture
1 U= A0 Introduction of this course
2 | CIXel A Design Thinking
3 | 2HIXt OloH(Empathize) Undestanding of customers(Empathize)
4 DM FE =M Analysis of customer experience
5 | D24 SHZ M E2l(Define) Define the jobs to be done
6 | OFOICIO ==(Ideate) Create ideas
7 XL E8 Y AHS Analysis and validation of value factors
5 = 2 EEHO| Z (Prototyping) Prototyping
HRALIAZG HHA Business model canvas
9 | gAML CIXRI Reverse innnovation and design
10  AHIAG HSE 24 Analysis of customers' preference

11 | AFSISE A CIRFR A2 Social Innovation and design thinking



